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ANNEXE 1 : FICHE DE POSTE CEVA P2

= | aboratoire Pharmaceutique Mondial, notre Groupe est spécialisé dans la
conception, le développement, la production et la commercialisation de produits
destinés a la santé animale. Avec plus de 40 implantations dans le monde, nos 3500
salariés portent les valeurs du Groupe Ceva :

Passion du client — Innovation — Esprit entrepreneurial — Solidarité

DIGITAL MARKETING ASSISTANT - H/F

We are looking to recruit a full time digital marketing trainee for which full training will be
given; the different services will be investing heavily in the development of this person.
Ultimately you will be in charge of your future so enthusiasm, drive and ability are key.

THE ROLE

Will be to help corporate marketing support the launch and follow-up of campaigns in Ceva’s
subsidiaries. Advising and developing innovative internet marketing actions for a range of
internal brands.

As a trainee digital marketing consultant, you will assist in the measurement, management
and delivery of:

- Website Optimisation

- Pay Per Click Advertising
- Display Campaigns

- Video Campaigns

- Social Media

You will be analysing Google Analytics, AdWords and Moz accounts to provide insight back
to countries in order to help optimize the above campaigns to provide maximum Return On
Investment.

The team will set time aside each week to liaise with you personally on all of the above
areas. Ongoing training and mentoring will be provided to ensure continuous development.

Full training will be given to the successful candidate over the first 3-6 months culminating
with them gaining Google Adwords Professional status.

REQUIREMENTS
You will be able to demonstrate that you have the following qualification, skills and qualities:

- Undergraduate Degree

- Knowledge of digital marketing a real bonus

- To be analytical and have attention to detail

- be rigorous and well organised

- Be keen to learn in a fast paced industry

- Able to prioritise and manage own workload

- A great attitude and motivated to achieve

- Fluent English essential

- German, French, Spanish, Italian, Dutch Language skills a bonus

Based in Libourne, you will be reporting to the Behavior Marketing manager.
Envoi de votre candidature : CV et lettre de motivation, a sophie.junieres@ceva.com



ANNEXE 2 : TECHNICAL DEMANDS

B
This means make sure the keyward |a In the Headsr, Titke, URL, taxt body, img at. meta-
deacription

15th Febnuary 2017

1%@n Feb 17

2 il Keywords agreed In Moz ana Tar
1. Cat behaviour
siress

supgest you remave the ofher keywords: for thess areas from the campaign. Aleo please
enaure that a keyword kabsl = acded to new keywords being addad.

22nd Fabruary 2016

27 Feb 16

P4

3 ﬂmﬂn?ummammprmﬁmwm-
2

1.
cat
3 conflict betwasn cat
4. visitora
5. ovar grooming
E. old age
7. hiding
8. low activity (lazy caf)
Piansa he ralevant tha month
Plea In french and tha vol of saarches n
g P 5o il o S e o he ! pOTa 0k e FoReE T

22nd Fabruary 2016

27 Feb 16

7 Fallway.i for main Reywords In keyward coll Tin 1inik) for

7. hiding
& low

L=

This means make sure the keyward Ia In the Headsr, Titke, URL, taxt body, img at. meta-
dascription

22nd Fabruary 2016

27 Feb 16

5 maln keywords agreed In Moz ana Tor
1.2cate
2 newcat

5. loud notes

Supgest you remove the ofher keywords for thesa arsa from the campalign. Aleo please
enaure that 8 keyword kabsl 12 added to new keywords being added.

22nd Fabruary 2016

27 Feb 16

€| Find main keyworda for ALY on te following subjects:
1. Dop Bshaviour

|U=e ‘Google Adwords Keyword
Planner amongst other tnoke.

0N fiage grader:




~ ~ Priority dr
Hearibeat adjustment 1
Getling access to all
social media profiles
from countries 1 2
Booking times with
countries to go through
SEO results and

|determining actions 1

Builing central
|dashboard from all
country dashboard. 1 1
Putting links to top
central result and
average to country
|dashboards 1 1
Follow up business
|dashboard with coundries 1 2
Referrals

Link referencing and

uilding
Implemeniai-iun of

|gamebox apps into
countries 1 2

[

|2

|f-a
fra

Social Media

Waork with countries who
want a Wordpress blog
to help them develop it
(il 2 2
Retargeting tag added fo
where fo buy page for
Facebook and partner
banner adveriising
Post website articles using
Posting of bl osts ont
Website
Product decision table
conversion info an app
and tramslation for
countries 1 2
MNew product pages
Update content to pages
Home page

Event fags added to
relevant pages and items
for effectiveness
monitoring 2 2

L) R L]




15Mh february 2015 Ehnuary 21 13| videos Campalgn fellways.ir, update of channal (5] Tellway_fr
iwww. youtube.
comichanneliuc
TvHgmF-G-
WESMBEJIMXZS)
18th february 2016 20/[reguiar technical assletance for the French subsidiary
17212016 1732016 1/4i2018 Cat behaviour gsarch volume for Nordic coun! KB iﬁ;m‘ : ok e 01/03/2016
gocgle.
COMJBICAVE,
com/spreadahas
faidi1a0_lagag)
DooWSPmyPJa
LRZEyOZME 0
uEsdCudO4ealt
ZEO4Z0E ZE0aZ017 ZZ|Wew Fellway Frisnds pages: Craation of the new Fellway friends pages for I crestad thess
Metheriand. | send an Insfruction document to explain the various steps fo pages for the
respect to modity these pages hitpa:iidocs.google. Fallway.com/nl
4401181 a4F 00! James wabalta: hitp:
angwer : | think It 12 ugaful and 2 good start but think it neads to go further In iweww Tellway.
detalling other alements on the webalte thay need to change to update thelr com/niNew-
wabaite with Fellway Friands. Fallway-Frianda
For example adding Fellway Friende Testimonials, updating cat conflict page, hitpziwaw.
home page with more information on new product, FAG Tal A
com/niFellway!
Fallway-Clasaic
nitpiwaw.
Tallway.
com/niFellway!
Fallway-Friends
hitpziwaw.
Tallway.
com/niFellway!
Fallway-Friands-
Diffuser
hitpiwaw.
Tallway.
com/niFellway!
Fallway-Friands-
Reflll
(/52016 23| %ot up/Move Each of Moz keyword campalgns In AWR so that ail campzigne are |KB nitpsliwwer,
running In AWR. Compiete all | gat d) eteps to completely satup Awr
campalgna com/projects.
T3m May 2016 74 |Updals Feliway comiwaiTeliway/F AG with Fellway 5 88 por Alax Back KE ok | created &
emall and meatings new one | send
you by emall to
raplace by old
Mg because |
haven't the right
|5 may zo1E 13th May 2016 25|Update webelte checkilzt to Include saction on Fellway Friands update. Share KB
with me and we will have a hangout to cover thie document on 13th May google.
com/open?
=1F1SUnaC4r
ERSMRIhoS2vEY
Ddda_pHOaGYDF
[icideps
26 |Uze updaten
Checkllzt on
Fellway
I created the lnks of naw wabsltes for DE,
fellway frignd pages for ba_fr, [ML, UK, FR, ES,
|5t May 2016 3rd June 2016 Usa updated Checkilst on Fellway websliss for DE, NL, UK, FR, ES, IT, KB 3rd June 2016 OK If's dane be-nl. L ara tran I
Dabe Demnands: Mirisbel conrmenibs frep——
22nd February 2015 27N Feb 18 piilfr main keywords on the following subjscts:
g Bahaviour
Puppy night crying
ppy training
Puppy socialization
]
Home skong
". Loud nolses
&. travel
This means make sure the keyward 18 In the Header, Titke, URL, taxt body, imyg ait, mets-
description
Z2nd Febniary 2018 (270 Feb 16 2 maln Keywords agreed In AWK g 1o 1
Dog Behavipur
npy night crying
ppy training
Supgest & for theea areas from the campaign. Also pleasa
enaure that a keyword tabel |3 sdded fo new ords being added.
22nd February 2015 £t Mar 16 Upsoad Full Videos which have Franch sub and Iink to short varslons. KB
Z2nd February 2016 |5 W 15 70| Enaure that the relavant teabmaonlals appear on aach page of Fellway T KB
22nd February 2015 241 Feb 15 11| Use tha website check form to produce a llst of actions for the Fellway.fr weballs KB
11th March 2016 13 March 2016 14| Generate a keyword st for Fallway for Nordic market using Adwords Keyword Planner  |KB
=0 we can give to transiator with L Y th
Tt March AN March 2016 75| Copy Fellway webslte angiiah text i docUment eeparated INKC parts: Tbe, TVl very precie
Header, Body, Separstor, Body2 and Mata Titis and Meta description for each page to the document
maka It aazy to a0d franslation to the webslts.
215t March 2016 133 Aprll 2016 REEC Igns In 2WR &0 that all campaigns are running Mot compieted
In AWRL
“Z4t March 2016 [Z2na Apel 2016 77| Copy New Fellway Friends and Fallwey CIaasic pagas from ¥
word document separated Into parts: Tiie, Header, Body, ﬁm
Title and Mets description for sach papgs to maks It easy fo acd tran
For new aoditions on Fellway Frisnds
24th March 2016 308 June 2016 18| Groupe 361 - Tcralch Game Game BOX 361 FIN'H:E Creats a comprehenslve IE
Engligh file from esch of the apps and provide to countries to provide a
transiation. Duplicate HTMLS for each country and transiate the himi file with the
countries provided file. $end to countrise fo test and comect lesues. 3and final
werglon to countriss to put onto their webalta.




5tn May 2016 2780 May 2016 27w ‘Coring to find sulfable Imagea that match the photo problem lcone for |KE £1h May 2016 271h May 2015 Angwar of coring ~Jamea, [work
ofher Indication of Fellway and Adaptil for the webalte. 83x85px Gllles Corine to find
sultable Images
Are we 3ure we want to use tnat match the
Images Instead of Iconse on  |photo problem
Ehe wabalts 7 Izons for other
Indication of
several aspects need to be Feliway ana
taken Info account : Adaptil for the
wabslts.
- the objective s to remain
Intsractive and sducative
- the webslts Imagery Ia already
Important displaying Images,
wideos and packehots
- on the homepags the & lcones
=hould not take over the
videos, replacing thaze by the
packshaging clalm Images
would overcrowd
- plus Ehe fact that we would
meed a kot of new Images : 10
"Cat behaviours” and 10
~stress fectore™ and it may
proove difficults to llustrate /
wlzualize each of tham In 8 very
=mall format
= thess Icones are uzed on
each page's top banner as well
Maybe we should ask the
agency that work on fhe design
for reco 7
Feiiway Classic
videos:
ittpss/fdrive.
gongiecom/apent
ie=oBEsnERC_cin
EWURVnFydEED0E
H
To A0DECs
¥
needia
AssetsfWideas/Feil
way
Clnssics/Advice:
hitps//acdocs.
aitirnan,
comj/documentvie
werntmi
localezen_UzEmod
acs-domainsceve.
comatanu_jistDoe
JLibrargld_Faxzwn
AsAKNDEENBZIA Y
iewid_Fekxnam | OKitsdone
Jzosnrazy 200s THn Sune 2005 25[Move fllas Fellway Classlc Advice Videos from Google Drive fo AODacs KT DIE[E04E
Dttas/icacs.
Emagis,
camiaiceia,
ESwEDLEZSVEF T
SNIMKCtILIN W
Dfedit?
|zorearzns 23/03/2015 23 Campagne transport adapiil pour Mlale france Mgsaanps | aswseenis




ANNEXE 3 : CAHIER DES CHARGES P8

Contact
Informations de contact
Remarques particulieres

Le projet
Objectif du site
Clientéle / visiteurs du site
Arborescence
Hébergement du site
Délais
Fonctionnalités
Charte graphique
Identité visuelle
Des sites que le client trouve sympa ?
Des choses a faire ou a éviter en particulier ?
Photos

Gestion des contenu et du site
Qui sera responsable du contenu rédactionnel ?
Formulaire de la page de contact
Maintenance

Informations de contact

Nom Howell
Prénom James

Digital Marketing
Ceva Santé Animale

Email james.howell@ceva.com
téléphone +447831247098

Nom de la société : @

Adresse de la société

CEVA Santé Animale
10 av. de la Ballastiere
33500 Libourne

Objectif du site
Le service marketing digital animaux de compagnie, comportement présente 2 sites web multilingues déployés

dans 20 pays:

~N o~

o O 00 00 00 ~N ~

O ©O© © O
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http://lnkd.in/MqjJcy
http://ceva.com/
tel:+44%207831%20247098

Site produits : www.feliway.com

Ce site aide les propriétaires de chat a trouver des solutions aux troubles du comportement de leur animal.
Site produits : www.adaptil.com

Ce site aide les propriétaires de chien a trouver des solutions aux troubles du comportement de leur animal.
Aujourd’hui, il souhaite créer un blog plus intimiste pour les propriétaires de chats et chiens et de créer un
forum de discussion afin de communiquer sur les différents troubles de comportements et trouver des

solutions/informations pour résoudre leurs problémes efficacement.

Clientéle / visiteurs du site

Propriétaires de chats et chiens.

Arborescence
Menu du haut
e Accueil
e Conseils
o Chiens
o Chats
o FAQ
e Blog

o Nouveautés
o Témoignages
e Forum
e contact

Dans le pied de page, pages obligatoires en plus :
Copyright

Mentions légales

Sécurités confidentialités

Cookies

Contact

Hébergement du site (maquette en démonstration)

Hostpapa Nom de domaine https://chats-chiens.codem-informatique.com/wp-admin/

Navigation : Compatible avec les navigateur IE9, IE10, IE11, Chrome, Firefox, Opera. Outil pour le
SEO intégré. Responsive compatible sur tous les supports PC/Mac.

Délais

Magquette a réaliser pour Fin décembre-Janvier 2017


http://www.feliway.com/
http://www.adaptil.com/
https://chats-chiens.codem-informatique.com/wp-admin/

Fonctionnalités

e Des fonctionnalités en particulier :

Forum de discussion entre propriétaire

une gestion d’articles par catégories classement

FAQ.

Gestionnaire des pages plus simple dans I'administration,
Gestionnaire du blog en multilingues pour plus tard
Gestionnaire de documents texte, vidéos, image,
Formulaire d’inscription de newsletter

Formulaire de contact/google maps

Diaporama Témoignages.

Identité visuelle

Logo : Feliway et Adaptil

Couleurs:

FELIWAY® Marque principale

MFELIWAY

PANTONE 2685 PANTONE PURPLE
C36 MIDO YO KID C45 MS0 YO K10
R52 G39 BII9 R137 G55 BI36
#342777 #893788
® . .
ADAPTIL" L'autre Marque principale
PANTONE 288 PANTONE 2925
Cl00 M81Y6E K27 C76 M25 YO KO
R35 G54 BlI2 R88 G150 B210
#233670 #589602

Typos :

La famille Antartida de police a caractére principal
Din Condensed est la police de caractéres secondaire pour FELIWAY®

Des sites de références ?

e Wamiz, wanimo.

e Youmipet

Des choses a faire ou a éviter en particulier ?

e Respect de la Feliway & Adaptil Brand Guideline de Ceva

e Reégle interne de site web Ceva a respecter

PROCESS BLACK
CO MO YO KIoD
RO GO BO
#000000

PROCESS BLACK
CO MO YO KIoD
RO GO BO
#000000



Navigation

e Simplifiée / Fil d’ariane

Photos
Une Bibliotheéque est constituée en interne chez Ceva pour les chats et chiens et leurs propriétaires

Qui sera responsable du contenu rédactionnel ?
Chef produit Audrey Astier

Qui sera responsable du site ?

Service Informatique

Formulaire de la page de contact
Quels seront les champs du formulaire de votre page de contact :

e nom
e prénom

e téléphone
e email

e message

Formulaire de Newsletter
Abonnez-Vous A Notre Newsletter

E-mail *

Je m'abonne !

M intenance
LT
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Brand Vision

We believe that the special bond people share
with their pets is unlike any other. It's why pets
are loved unconditionally as one of the family.
But every relationship has its ups and downs...
and when behaviour problems are left untreated,
it can put a strain on their relationship.

That’s why our mission is to transform lives
through behavioural science.

How we deliver this:

+ As the pionear and leader in pet behavioural sciance, we
are the only clinically proven brand recommended by vets
to manage cat and dog behaviour.

« Our range of pet behaviour therapy products, from pheromone
diffusers to calming collars and beds are degigned to make
it easy for people to solve behaviour problems effectively at
the root cause, offesding you the reassurance that you're doing
the best for your pat.

* Moving forward, we will continue innovating to widen our range
of pheromone-based behaviour solutions to cater to the needs
of peogple and their pats around the world.

We want a future in which Fe
and Adaptil is the trusted ally that
transforms behaviour for healthier,
happier parent-pet relationships.

A NP

12



CEVA animal behaviour
segment CBI CONSUMER

Love their pet unconditionally as one of the family and
feel responsible for any bad behaviour. They currently
feel helpless to do anything about it. If they knew
better, they would do better for their pet's well-being,
and ultimately strengthen their relationship.

BRAND RELEVANCE BRAND OPPORTUNITY

Reassurance that they Atrusted ally that changes
are doing their best behaviour for o healthier,
for their pets happier relationship

‘with your pet

TRANSFORMING
LIVES THROUGH

BEHAVIOURAL
BRAND SCIENCE CATEGORY

The ploneer and leader in pet Clutter ond confusion
behavioural science There are various pet care
« Clinically proven to help manage products that claim to address
cat and dog behaviour, BRAND ADVANTAGE problems, but no brand currently
recommended by vets o provides behavioural expertise
D R D G TR T rooted in science for overall pet
S E T TS health and well-being
oddressing the root cause
rather than symptoms

Tone Of Voice

Empathetic Uplifting Confident

We understand what A tone of light-heartedness We always speak with

you and your pet are and positivity is key. While we expertise and
going through and are in need to establish a clear authority, but never in

tune with your needs. need for our products, we an arrogant way.

should focus on the benefit

and positive outcome, not
just dwell on the problem. We

should not lecture or make
you feel bad about yourself.

13
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Tone Of Voice

We would...
Keep it simgle but credible, Le. rooted in science

Focus m the hﬂéllﬁ MIM tm’ﬂ!ﬂ;\‘ aneed V

ba a catalyst for béh.vlbuml Me
Show empathy and support to “pet parents” in need
Shaw real people and their pets in natural, spontanecus or in the

moment” situations

“ﬂm our target audience as regular people leading contemporary,
social lives

Be light-hearted, to the point of baing playful

1 Asza the tror

JuSt magnify the prodlem

We would never...

Build a complex, rational argument or overwhedm with
scientific jargon

Promise to be a miracie cure for pets needing medical atls\ﬂoﬁ

Speak in a lecturing tone or make “pet parents” feel bad about
themsedves

Appear contrived, depict "set up” or “posed” situations

Portray our target audience as old-Tashioned, eccentric pet owners
who are solitary or disengaged from society

'Be cheesy, wacky of use over-the-top, stapstick humour

Brand world

14



2. Brand Elements

Feliway & Adaptil Brand Guidelines v1.0 Page 15

Brond Master Logos

The Feliway and Adaptil master logos are simple and clean. They both use the
same typographic style, but include a cat and dog icon to help differentiate
between the brands.

The primary version of our logos is shown on the right, which is white reversed
out of the lead brand colour. The size of the coloured panel can vary depending
on application.

The preferred brand marks have an impactful authority when seen as a white
lockup on a dark field.

The helght and width of the “brand band” can vary by application.

The amount of dark colour surrounding the white lockup will therefore vary.

The samples shown on the right represent an ideal comfort zone of surrounding
colour.

Minimum spacing is indicated by the pink line.

Colour palette

The colour palette for both brands is
purposely small, using only the colours
specified as masterbrand colours on pack.

Restricting the palette to the core brand
colours from packaging allows for strong
brand recognition from advertising
touchpoints right through to point of sale.

MFELIWAY

PANTONE 2685
€96 MI00 YO K10
R52 G39 BNI9

AADAPTIL

#342777

PANTONE 288
C100 M81Y6 K27
R35 G54 B2

#233670

width of letter " in Feliway
Gray dashed line indicates minimum distance of Authority Seal

AADAPTIL

Width of letter " in Adaptil

~ 7 77 Gray dashed line indicates minimum distance of Authority Seal

PANTONE PURPLE PROCESS BLACK
C45 M30 YO K10 CO MO YO K100
R137 G55 BI36 RO GO BO
#893788 #000000
PANTONE 2925 PROCESS BLACK
€76 M25 YO KO CO MO YO K100
R88 GI50 B210 RO GO BO
#589602 #000000

15



2. Brand Elements

Feliway & Adaptil Brand Guidelines v1.0 Poge 19

Tuypography

Primary Typeface Antartida Rounded Light
Consistent typography is essential for establishing o recognisable brand ABCDEFGHIJKLMNOPQRSTUVWXYZ
personality. abcdefghijklmnapgrstuvwxyz

The Antartida font family is the primary typeface for both Feliway and
Adaptil. Again, this maintains consistency with the packaging. Antartido’s
clean and functional (ook is balanced by rounded edges that make it
friendly, which is a perfect fit for the brands.

Antartida Rounded Bold
ABCDEFGHUKLMNOPQRSTUVWXYZ
obcdefghijkimnopgrstuvwxyz

secondary Typeface
Din Condensed is the secondary typeface for Feliway and Adaptil, and will
rarely appear outside the pockaging.

Din Condensed Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefghijklmnopgrstuvwxyz

It's role within the brand is to allow for setting long copy in ultra small

space, a necessity to accommodate trilingual copy on packs for example,

but will almost never need to be used outside of the packaging space. Din Condensed Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefghijklmnopgrstuvwxyz

Fonts available for purchase at www.myfonts.com

Main prand imagery

photo on brand are as follows:

Always show the human pet
relationship, while keeping the
pet the hero

While we always show the owner of the
pet, they are secondary in the image
composition. You can show a full face,
but sometimes just a hand is enough to
convey the bond between them.

Interesting composition
Unusual crops (this can also help with
framing the pet as the central focus)
and angles all add to a sense of the
image feeling natural and interesting.

Antartida Rounded Medium
ABCDEFGHIUKLMNOPQRSTUVWXYZ
abedefghijklmnoparstuvwxyz

Antartida Rounded Black
ABCDEFGHUKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz

Din Condensed Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefghijklmnopgrstuvwxyz

For use in advertising and point of sale, the main brand imagery delivers our message of
best behaviour in an ownable, warm and interesting way. The main things that make a

Natural, truthful moments that
pet owners can relate to

Whether it's your dog stealing food, or your

cat keeping warm on your laptop when

you're trying to work, your imagery should

try and reflect real moments, that pet
owners will recognise instantly.

Natural lighting and
real environments

Finally, make sure your locations and
lighting are not overly staged, and feel
warm, natural and authentic.
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2. Brand Elements

Feliway & Adaptil Brand Guidelines V.0 Page 20

Photography style: an overview

Our overriding aim with every image we
use for Ceva is to show real connection
moments between owner and pet.

Wherever possible, we should show real
owners with real pets, and avoid clichéd
stock imagery.

To make this easier we have created a
library of images that are available for
you to use. This library will be expanded
over time.
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2. Brand Elements Feliway & Adaptil Brand Guidelines v.0 Page 22

Collateral imagery: Relationships

The images here, while using the same pets and the same owners, focus much more
evenly on the pet and the owner. In our main brand imagery, it's key we focus on pet
first, owner second, but in certain instances, such as imagery around a 30-day challenge
story for example, showing the relationship in a more balanced way is appropriate.

2. Brand Elements Feliway & Adaptil Brand Guidelines v1.0 Page 23

Collateral imagery: Problems

As a brand, we want to focus on the positive effects and results our products bring,
rather than the problems that are solved by its use.

There are rare instances where illustrating a problem that is alleviated by using Feliway

or Adaptil is appropriate, such as a vet or consumer leaflet, product instructions, on the
website, etc.

When using these problem images, make sure they relate directly to a piece of relevant
content and never use them in isolation. They should always be used in conjunction
with positive brand imagery.
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ANNEXE 5 : MAQUETTES P19

Premiére maquette

ACCUEIL CONSEILS ACUTALIVES FORUM mCTQ

BLOG DES PROPRIETAIRES DE CHATS ET CHIENS
-, =, i

Recherche

Searct

Search

6 Raisons D'adopter  Accueillir Un Chien Mon Chien Est Articles Récents

Un Chat Agé Ou Dans Un Foyer Avec  Turbulent : Que

Senior Chat ! C'est Possible  Faire ? « Nos conseils pour bien
? s'occuper d'un chat agé

Cay est, vous étes décide, Votre chien est sans cesse  * CNIEN turbulent

vous allez accueillir un Les chiens se font souvent aprés vous, Il fait tout pour , V°l_'e Chat Miaule sans

chat Votre dévolu porte facilement des amis et attirer votre attention, il ne aret

sur un chaton. Rien votre chiot appréciera trés Suppoarte pas vraiment la

d'étonnant, un chaton c'est  probablement d'étre en solitude et profite de vos

Couple: Famille Finance: Jane Doe Médias Sociaux: Médias Sociaux:
Martin Jimmy Doe Carl Doe

Qui sommes nous ?

O®OEO®
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Maquette version finale https://chats-chiens.codem-informatigue.com/

D) chats-chiens.com

— - 7
BIENVINUL R

CHOISISSEZ UN ANIMAL DI COMPAGNIE &

. - Frocherche
m

Articien Hecunte

Un Chilen MO Chien &ar
Dans L Foynr Aves Turttont - Gue

o o
e Sl Agpd O

-
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https://chats-chiens.codem-informatique.com/

4

a DE CHATS EI CHl[NS ACCUEN  COMSEMS  ACTUAUTES  TORUM  CONTACT

A

BIENVENUE e ——
Conseils, FAQ, témoignages de p F hiens, forum . CHO]SISSEZ UN ANlMAl DE COMPAGNIE @

Recherche

6 Raisons D'adopter  Accueillir Un Chien Mon Chien Est Articles Récents

Un Chat Agé Ou Dans Un Foyer Avec Turbulent : Que

PAIRICK ET SON CHIEN REX

" Brave pous b concspl, e profescsonnaiicmes, 1o ganérocitd, Fhumoar ot 'amour dos animaux. » Patrick Thomas,

proprigtaire de Rex Sans Fudéle olient o Adaptil

Privacy & Cockies Policy
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Page Blog

B DE CHATS ET CHIENS AN CONEES  HOG  (ORUN OONIACH

BIENVENUE R
Conseils, FAQ, témoig et forum pe aires chats ¢ ns, CH OU CHIEN @

Chiens stressés Recherche

Road More »

Articles Récents

Chions stressés

Nos conseils pour bien s’occuper d’un chat agé

.

Nos corselis pout blen s'occuper d'un
chat hgd

Chion turbulent

La viellesse chaz le chat n'est pas forcément synomyme de tracas ! Si son corpe of son comporiement changent pott & potd, U ne
‘ore Chat Miauie sars amét

sent qu'd vous S0 lul Oy une retaite sereine of paistie. Adaptez-vous & son compodiement..  Pour ce faire, la oié est
Fadagtation. Vous dovez Fobserver of modhier voire atttude en fonchon

Commentaires Récents

Road Morn »

Kristel dans Chion Mrtulont

Chien turbulent

Kratel dara Chion Sartudont

wapuy doms Nos conseds powr tlen
2 'occuper d'un chat dpé
Votre chion o8t S8 Chss0 aords vous, Il falt 10Ul pour allirer volirs altenton
| O SUDPOe pis veman! la SOlLde of profte de vOs Absences pour Au:l\lvts
ansfonmer votre saion on réel terran de pux ?
Reoad More » o mai 2017
o ol 2007

a0t 2018

Catégories

o Chats
% o Craans
Votre Chat Miaule sans arrét et
« Nowvosux prodults

Read More »

Privacy & Cockins Policy
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Page article

DE CHATS ET CH'ENS ACCUENL CONSERS  BIOG  FORUM  CONTAC!

Chien turbulent Recherche

Articles Récents

* Chans stossés
* Nos consells pou Dean s'occuper d'un

chat boé

Chean turbulent

« Votre Chat Misuie sans amit

« Voire Chat Maule sans amid Noa conseds ponx bien 8'0ccupe d'un chat 806 —«

Archives
2 thoughts on “Chien turbulent”

* mail 2017

’ wrll 2017
E Keistol on mae 5, 2017 Eat o o
« podt 2010

Gedce au nouvesu cotler Adaptd jo suls trangule !
Clost Jo jour o la nuat nhéstez pas

Catégories

Répondre

E Kristel on mai 5, 2017 EdR « Chats
« Chions

Super ! jo vais essayor
+ Comportement
Répcandre
o Nouvonux produts

" “Laisser un commentaire
Co i ! Knst connexion 7 P
cnnecté(e) en lant gue Kristel. Déconnexion Commentaires Récents
Commentake

« Kristel dans Chion dartulont

. Kne

dara Cheon Sartudont

No

* wapuu dons Nos conseds pour Dlen

8 'occuper d'un chat dpé

wntaire

Lais:

O

s Reserved

gaes. Pan . Cooloes. Shax Contact Privacy & Cockins Policy
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Page Forum

DE CHATS ET CHIENS

Forum

Bienvena Zar Hos Forum

Forgm

arum chiene

£ Ersiel BELEE, Al Foghits Reserved

Wlertwrs il Plan duwte Coolons. Séountf conbdmiialng Contact

¥ & 2 joures et I3 hedpes

& wrien

ACCLRL COMSHLE  BIOG  FORUM  COMTACT

Recherche

Articles Ricants

o Cheane shossés

= Mios consedls pow been &'oocupaer d'or
chat bgd

= Chasn turtubsnt

& Volre Chat Migula sans amid

HArchives

« mal 317
= gyl 2007

& aodt 2006
Catépories

= Chals
& Chiang
» Comporiement

= Misis

L prodhuats

s Santh

Commentaines Récents

= Kristel dans Chesn furbadent

= Frighel e Chapn harbedent

& weapn g Nos congsils. por Bien

l fig

Privacy & Cookans Pobcy
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Page Contact

Contactez-Nous !

Votre Nom

Votre Email

Sujet

Message

Contactez-nous

=

Abonnez-Vous A Notre Newsletter

E-mail *

Je m'abonne !

© Xristed BELEX. Al Rghts Reserved

Mertors [égales. Plan du ste. Cocloes. Séaurnd confdntiaing. Contact

ACCUENL CONSERS BIOG  TORUM  CONTAC!

Recherche

Articles Récents

o Chans stossés

= Nos consels pour Dean s'occuper d'ur
chat ¢

'

= Cheen turbulent

« Votre Chat Miauieo sans amit

Archives

* podt 2010

Catégories

« Chats
« Chions
« Compociement
'

o Nowvenus produts

« Santd

Commentaires Récents

o wapuu dons Nos conseds posr ble

s'occupor d'un chat Agh

Privacy & Cockins Policy
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